
 

                                                                                         
 

UK Lustre Pure Light User Study 
Objective To understand consumer views from those who have purchased Lustre Pure Light 

 Demographics 

 Acne medical history 

 Ease of use of Lustre Pure Light 

 Clinical benefits of Lustre Pure Light 

 Acceptability of treatment protocol 

 Likelihood to recommend or continue use 

 Value for money 

 Undesirable feedback  

Methodology Online Survey Monkey multi choice, open ended and scaled questionnaire. Developed in 
collaboration with Boots. 

Panel 70 consumers who had registered their device online. 2 emails bounced, 2 opted out from Survey 
Monkey. 27 responders in 7 days. 25 purchased from a healthcare professional led skin clinic and 2 
from online retailers. All users had purchased Lustre Classic (1mW). 96% had completed 12 weeks 
Lustre treatment plan. 

Summary Demographics 
93% Female, 71% 25 years old + 
Acne medical history 
67% had acne for 4+ years, 93% previously purchased OTC topical, 96% had previously Rx oral 
medication, 48% had spent £1k - £5k on acne treatments to date, 63% rated their acne as moderate 

Ease of Use 
74% could carry out normal activities during treatment, 90% found device instructions, controller 
function, head application, head wear ability and attachment easy or very easy to use 

Clinical Benefits 
93% saw improvement in 4 weeks or less and 92% saw the greatest improvement by 12 weeks 
94% tended towards having their worst acne before treatment with 82% tending towards the best 
their acne has been after treatment. 84% where satisfied or very satisfied with the results 
70% saw a 60%+ improvement on acne indicator counts, number of spots, inflamed lesions, painful 
spots, size of spots and duration of spots. 

Acceptability of treatment protocol 
81% used the device initially every day with a tendency to use in the evening for between 30 mins 
and 1.5 hours. 
After 12 weeks treatment 18% still use device every day but majority use it 3-4 days per week with 
an average treatment time of 1 hour per session 
60% have used the device more than 90 times since they purchased it. 88% likely or very likely to 
continue use 

Value for Money 
74% would purchase the device again and 80% would recommend to a friend 
 

Conclusion Lustre Pure Light is an effective treatment which users find easy to use and fit around their lifestyle. 
It offers good value for money and will carry peer endorsement and referral. The current target 
audience of females 20+ with long standing issues with acne are responsive to the current 
marketing campaign and the device delivers on its promise 

 

 

 


